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The economic impact of less/no tourism has W
been deep and devastating
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Source: ETC 2018 Annual report

IMPACT OF TOURISM ON
EUROPEAN UNION ECONOMY
IN 2018 (total contribution)
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BUT AT
WHAT
COST?
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The unaccounted costs associated with the
additional demand of visitors. E.g.

e additional infrastructure required to
transport, feed, accommodate, provide
energy and water, and manage the waste of
tourists and those employed in the sector.

e protecting/maintaining shared
environmental & cultural assets

www.invisibleburden.org
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. Putting community needs at the centre of =~ N
recovery is good for governance AND business
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Protecting destination-
level investments & jobs

Resources and
biodiversity are
protected

Building resilient, inclusive

Local livelihoods local supply chains

are optimised

;‘ uality of life
for residents
and workers

much sought-after
products and services
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European Parliament
2019-2024

Plenary sitting
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JOINT MOTION FOR A
RESOLUTION
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Community Skills building across / \

engagement & the tourism value Sustainable products,
Better data on costs, mandate chain strong local supply
impacts and risks 000 OO chain, diverse

%@mﬁ j‘> livelihoods
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private agenda and investment for
success indicators sustainable outcomes
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See the whole picture *‘*"i
Use sustainability standards

Collaborate in destination
management

Choose quality over quantity =  &=—/"=
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Demand fair income distribution

Reduce tourism’s burden E’
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Redefine economic success  [neTravel
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FI'TURE

Mitigate climate impacts & TOURISM

Close the loop on resources

. Contain tourism’s land use

1. Diversify source markets

12. Protect sense of place

13. Operate business responsibly
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Thank you
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